MARCH 12-14, 2015
LAS VEGAS, NV

TM & © 2015 Turner Entertainment Networks, Inc. A Time Warner Company. All Rights Reserved. NCAA and March Madness are trademarks owned or licensed by the National Collegiate Athletic Association.

A love affair
with French cuisine.

DEREK JETER CELEBRITY INVITATIONAL 1

CONTENTS
4 | WELCOME LETTERS
10 | TOURNAMENT SCHEDULE
12 | THE NEXT CHAPTER

18

A whole new story that Derek Jeter
is starting to write.

18 | STARGAZING
Highlights from the 2014 Derek
Jeter Celebrity Golf Classic.

24 | A SOLID FOUNDATION
Since 1996, Derek Jeter and his

12

24

family have been working to
empower youth through his
Turn 2 Foundation.

30 | EXPERIENCE ARIA
The multiple award-winning ARIA
Resort & Casino is one of the world’s
most luxurious hotels offering
culinary experiences from renowned
chefs, an 80,000-square-foot spa,
entertainment and more.

2 DEREK JETER CELEBRITY INVITATIONAL

30

THE
RUMORS
ARE TRUE.
WE’VE HAD SOME WORK DONE.
With new docuseries, elimination shows and sketch comedies, you might
not recognize us. But don’t worry — you’re going to like what you see.

IMPRACTICAL
JOKERS

THE CARBONARO
EFFECT

FRIENDS OF
THE PEOPLE

BARMAGEDDON

TM & © 2015 Turner Entertainment Networks, Inc. A Time Warner Company. All Rights Reserved.

HACK MY LIFE

BREAKING
GREENVILLE

DEREK JETER CELEBRITY INVITATIONAL 3

WELCOME
TO THE
DEREK JETER
CELEBRITY
INVITATIONAL
Dear Friends,
As you know, 2014 was a whirlwind, to say the least. After nearly
20 years of living my dream of playing shortstop for the New York
Yankees, I said goodbye to the game that has given me so much
throughout my life.
In the months that followed, I had an opportunity to reflect not
only on the memories I have made on the field, but on the work
I have been privileged to do off the field. When I look back at
2014, I will remember it first and foremost as a defining moment
in the history of our Turn 2 Foundation.
This past year, Turn 2 took enormous strides that position the
foundation to continue making a positive impact on the lives of
young people well into the future. Under the leadership of my
sister, Sharlee, Turn 2 raised more than $3 million in 2014.
This is funding that will ensure the continued success of initiatives
that foster academic excellence, leadership development, positive
behavior, healthy lifestyles and social change.

to thank Turner, ARIA Resort & Casino and Jordan Brand for
sponsoring the exciting events ahead of us. We have three days
of parties and events and two days of competition on the golf
course, and I can’t wait to see you all out there.

In fact, I want to acknowledge our Jeter’s Leaders — Turn 2’s
signature program — that this summer organized and hosted the
biannual Jeter’s Leaders Social Change Project in my hometown
of Kalamazoo, Michigan. The event was a tremendous success,
and they inspired their families, communities and all of us at
Turn 2 through their hard work and the positive example they set.

I’d like to thank Sharlee and her staff for the outstanding work
they do day in and day out on behalf of the Turn 2 Foundation.
Thank you to the tournament staff, volunteers and celebrities whose
support and participation has helped make this event a success.
And thank you to our partners and sponsors who through your
generosity allow me to give back to young people across the country.

On that note, I am excited to welcome you to the Derek Jeter
Celebrity Invitational!

I look forward to building on this event for years to come and
hope you enjoy your time here.

It is my pleasure to host this incredible tournament that supports
the Turn 2 Foundation and to welcome you to ARIA Resort &
Casino and the spectacular Shadow Creek Golf Course.

Sincerely,

After 11 years of hosting a golf classic in Tampa, Florida, we are
excited to partner with ICON International, Inc. and JP Sports
+ Entertainment to have our first event in Las Vegas. I’d like
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Derek Jeter

PHOTO: CHRISTOPHER ANDERSON/JETER PUBLISHING
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WELCOME TO
ARIA RESORT & CASINO
It is our pleasure to welcome you to ARIA Resort & Casino as
you take part in the Derek Jeter Celebrity Invitational!
ARIA has prepared an event that will prove to rival all others,
and we are especially excited to welcome Derek, a true All
Star in every sense of the word, his friends and you to discover
all that makes ARIA unique — from its unprecedented
combination of high-end service and spectacular amenities to
its striking design.
We are also pleased to welcome you to Shadow Creek Golf
Course. Ranked among the country’s most exclusive golf
courses, Shadow Creek’s spectacular environment is certain to
transport you to another world.
We are happy you have chosen to spend this special weekend
with us and know you will enjoy the magic of Las Vegas and
ARIA. Our team stands ready to ensure that your time with us
is filled with unforgettable moments.

Robert H. Baldwin
President & CEO, CityCenter
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A TEAM CHEER THAT BRINGS
GIGGLES EVERY TIME
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BEST LOSING
SEASON EVER

Find photo books, gifts and more
for your MVPs (most valuable photos)
at shutterfly.com
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SCHEDULE OF EVENTS
THURSDAY, MARCH 12
7:30 PM
WELCOME RECEPTION PRESENTED BY
JORDAN BRAND
LIQUID POOL AT ARIA

FRIDAY, MARCH 13
ALL DAY
DEREK JETER CELEBRITY INVITATIONAL
ROUND ONE
SHADOW CREEK GOLF COURSE

7:30 PM
GALA WITH FEATURED
ENTERTAINMENT & SILENT AUCTION
PINYON BALLROOM AT ARIA

SATURDAY, MARCH 14
ALL DAY
DEREK JETER CELEBRITY INVITATIONAL
ROUND TWO
SHADOW CREEK GOLF COURSE
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THE NEXT
CHAPTER
BY GARY HOENIG, THE PLAYERS’ TRIBUNE

W

HAT WOULD YOU DO IF YOU’VE SPENT 30 YEARS OF YOUR LIFE becoming the best there is at one of the hardest
professions in the world — and then that life ends, and you have to start over?
If you’re Derek Jeter, one of the most celebrated athletes in America, you set out on a journey of discovery, hoping that
your strengths — intensity, passion and will to win, among them — serve you as well in your new pursuits as they have at
the plate and in the field. And you bring along a rookie’s desire to learn, aware that new things may require qualities that

you’ve never tested before.
“Patience is the hardest thing to learn,” says Jeter. “Sports bring instant gratification with every at bat and every game. Succeeding in
business takes longer. I’m not used to that.”
It’s business where Jeter’s turned his attention in the short time since he said farewell to baseball with a classic game-winning hit in
his last at bat at Yankee Stadium. He’s fascinated with media, and the changes wrought by digital and social channels. And no wonder:
He spent his 20 years as a Major Leaguer in the nation’s toughest media town, without once suffering a wrinkle to his reputation as one
of the sport’s classiest athletes.
“I learned that just because someone asks you a question, it doesn’t mean you have to answer it,” he says. “And it made me wonder
if there was a way to help athletes tell their stories without the noise and the rush of locker-room interviews.”

PHOTO: CHRISTOPHER ANDERSON/JETER PUBLISHING/MAGNUM
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That’s the genesis of his first big media venture, The Players’

the last few years of his baseball career, have come to fruition

Tribune, a multi-platform digital site launched last October, where

in just six short months, suggesting there’s more to come. That’s

athletes tell their stories through written pieces, video and pho-

not to say Jeter hasn’t found time to relax. Apart from taking a

tography. “People assume that athletes are just one dimensional,”

little time off, he’s had a chance to sit back and become Jeter the

says Jeter. “The site confirms what I already knew — that they have

fan. It turns out he doesn’t bleed Yankee blue. The Big Blue of

many passions and skills beyond what they do on the field.”

Michigan captured his rooting heart a long time ago, when he was

The site was preceded by a 17book publishing deal with Gallery
Books, a division of venerated
New York publisher Simon and
Shuster. The first two books came
out last fall — one for kids and
one for adults, and both semi-biographical — and were New York

growing up in Kalamazoo. And

“HE GETS ASKED ONE

he’s excited about the football

QUESTION ALL THE TIME:

eran pro coach and ex-Michigan

WILL HE EVER OWN A

the show. “We haven’t had much

SPORTS FRANCHISE?”

Times bestsellers.

team’s prospects, now that vetQB Jim Harbaugh will be running
to talk about in the last couple of
years,” says Jeter. “I think that
will change now.”

Jeter has met with many media executives anxious for his sup-

He gets asked one question all the time: Will he ever own a

port, but one company that stood out is Blue Jeans Network, an

sports franchise? He’s interested, but not right now: “I can see

advanced video conferencing technology that allows anyone from

owning a baseball team, because I know a little bit about that. But

anywhere to join a face-to-face meeting. Jeter quickly grasped the

there’s a lot I have to learn before I’d be ready for it. And I don’t

implications for player-fan interactions. Press conferences with

know enough about other sports to invest there.”

athletes can now become open forums, where a fan with a question

So be patient, fans. There’s a whole new story that Derek Jeter

can come face to face with his or her idol. Jeter’s now a member

is starting to write. But he’ll tell it his way, and on his timetable.

of the company’s board and is anxious to try out the technology on

Just trust that it will be worth the wait.

the Tribune’s platform.
All of these businesses initiatives, while sitting in his mind for

Gary Hoenig is editorial director at The Players’ Tribune
(www.theplayerstribune.com).

ABOVE AND OPPOSITE PAGE: DEREK JETER’S POST-YANKEES LIFE HAS INCLUDED BUSINESS VENTURES SUCH AS HIS LAUNCH OF
THE PLAYERS’ TRIBUNE, THE DEBUT OF THE LUVO FOOD TRUCK AND A 17-BOOK PUBLISHING DEAL.
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PHOTOS: ABOVE: MICHAEL LEBRECHT II/THE PLAYERS’ TRIBUNE;
OPPOSITE PAGE: MAUREEN CAVANAGH/JETER PUBLISHING
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Derek Jeter’s Turn 2 Foundation, Inc.

General Contracting and Construction Management
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4640 Admiralty Way, Suite 500
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CAPTIONS
1. Seminole Hard Rock Hotel & Casino President John Fontana
presents a donation to Derek Jeter.

5. G
 uests had a chance to bid on items donated by Steiner
Sports Memorabilia.

2. Former Yankee great Jorge Posada makes his red carpet entrance.

6. F
 ormer Yankee teammates Cecil Fielder and Gerald Williams catch
up at the launch party.

3. NFL Hall-of-Famer Richard Dent and MLB All-Star Andres Galarraga
celebrate at the launch party.
4. All-Star second baseman Harold Reynolds emcees the
opening festivities.

7. F
 ive-time All-Star center fielder Andruw Jones hits the red carpet.
8. B
 aseball legends Goose Gossage, Tino Martinez and Albert Pujols
having a blast with Marie Martinez and Deidre Pujols.
9. Grammy Award winner Ne-Yo delivers an unforgettable performance.
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GOLF CLASSIC HIGHLIGHTS
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10. Two-time World Series Champion Albert Pujols crushes a long drive.

15. Brittany Lincicome wins the Celebrity Shootout.

11. Richard Dent makes a (fashion) statement on the green.

16. Pro Golfer Jim Thorpe and his team celebrate their win.

12. LPGA golfer Brittany Lincicome gives Derek Jeter some tips.

17. P
 ro-Bowl wide receiver Greg Jennings finished second in the
Derek Jeter Celebrity Shootout.

13. Derek Jeter and sponsors celebrate a fantastic putt.
14. Derek Jeter admires Goose Gossage’s putt at the 18th hole.
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THE VOICE OF THE GAME
WWW.THEPLAYERSTRIBUNE.COM
@ P L AY E R ST R I B U N E
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JPSE

A boutique event management, consulting and sponsorship activation agency

MAN AGED PA R TNER SHI PS I NC LUDE
Michael Jordan Celebrity Invitational • Michael Douglas & Friends Celebrity Golf
Notah Begay III Foundation Challenge • Chris Paul Celebrity Golf & Poker Tournament
Lady Antebellum & Friends Celebrity Golf & Concert • MGM Resorts International Team Mlife

3896 BURNS ROAD, SUITE 102 • PALM BEACH GARDENS, FL 33410
T 561.469.7112 • F 561.469.7115 • JPSE.NET
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A SOLID FOUNDATION
BY HOLLY MACKENZIE

I

N A MAJOR LEAGUE BASEBALL CAREER spanning 20 years,

people and giving back,” Sharlee said. “It’s a very fulfilling job,

Derek Jeter has pulled off many heroic feats. What can some-

working with kids and doing the things that I do in the capacity

times be overlooked when scanning his list of professional

that I do it. I love working with my family. We’ve always been

accolades are all of the MVP-worthy plays he’s enabled away

very close-knit; we all have our own strengths and can do different

from the field. Since 1996, Jeter and his family have been

things to support this overall vision of what Derek had for the foun-

working to empower youths and provide them with the information

dation. I think that’s amazing.”
Turn 2’s mission statement establishes that

needed to encourage healthy lifestyle choices

the foundation aims “to create and support

through his Turn 2 Foundation.
Even before Jeter was drafted by the New

signature programs and activities that moti-

York Yankees, he knew he wanted to give back

vate young people to turn away from drugs and

to the community when given the opportunity.

alcohol and ‘TURN 2’ healthy lifestyles.” Nam-

Inspired by his parents and the lessons they

ing the foundation after the baseball term for a

passed along, Jeter understood the impor-

double play, Jeter wanted to express his com-

tance of assisting those who need it. After a

mitment to youth by giving them an outlet to

conversation with his father, Charles, a drug

turn to (Turn 2) when they need a helping hand.

and alcohol counselor, the first seeds of Turn

Promoting and rewarding academic excellence,

2 were planted. Throughout Derek’s and sister

leadership development and positive behavior,

Sharlee’s childhood, their parents taught them

the foundation wants to help educate and sup-

the importance of healthy living and positive

port the community it serves.

choices, making the focus of the foundation an

“INSPIRED BY HIS PARENTS

“It’s great that there’s this platform,” Sharlee

AND THE LESSONS THEY

said. “I believe that whatever Derek or I went off

PASSED ALONG,

to do, there would be some part of us that would

2 is undeniable. With more than $20 million

JETER UNDERSTOOD THE

figure out a way to give back, because that’s

given to promote healthy lifestyles, the founda-

IMPORTANCE OF ASSISTING

tion has affected thousands of young lives and

THOSE WHO NEED IT.”

easy one to figure out.
Nearly 20 years later, the success of Turn

how our parents raised us.”
In addition to after-school programs, scholarships and other signature programs, Turn 2’s

allowed Jeter’s vision to come to fruition.
Derek’s younger sister Sharlee is the president of Turn 2. Having

keystone program is Jeter’s Leaders, a four-year program for high

started volunteering as a high school student, Sharlee has worked

school students in which they enter in their freshman year and re-

her way through various titles with the foundation and made the

main in through graduation. Chosen participants must be involved

jump from vice president in 2007 to president in 2010.

in their community, maintain a certain GPA and work as mentors

“I have a job that when I wake up every day, I am helping other

to younger children attending Turn 2 after-school programs. Every

ABOVE: DEREK & SHARLEE JETER AT 2014 HOLIDAY EXPRESS IN NEW YORK; OPPOSITE PAGE, (CLOCKWISE FROM TOP): 2013 JETER’S LEADERS
LEADERSHIP CONFERENCE IN CHICAGO; JETER’S LEADERS ALUMNI TAKE THE FIELD ON DEREK JETER DAY AT YANKEE STADIUM;
JETER’S LEADERS POSE WITH DEREK AT 2014 HOLIDAY EXPRESS IN NEW YORK.

PHOTOS: (ABOVE, OPPOSITE PAGE TOP AND BOTTOM LEFT) EILEEN BARROSO; (BOTTOM RIGHT) NEW YORK YANKEES
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two years, Jeter’s Leaders organize and run a leadership confer-

In Jeter’s final season with the Yankees last year, Jeter’s Leaders

ence in a different city. They create the schedule of workshops

held their social change project in Kalamazoo. Going back to the be-

and panel discussions, and kids from various leadership programs

ginning of Jeter’s story, the group worked with kids at his elementary

around the country attend. When they aren’t planning leadership

school and organized a series of events that focused on different

conferences, they’re doing service projects, working with the com-

areas that are important to him. Hosting a health fair for children of

munity or creating community green spaces in different cities.

the community, the leaders fielded various stations focusing on the

“The one thing we’re most proud of is what we’ve done and ac-

importance of everything from washing your hands to healthy eating.

complished with our Jeter’s Leaders program,” Sharlee said. “Know-

In addition to teachings about respecting your health, the group

ing that while Derek was playing baseball he couldn’t be out there in

also hosted a “Re2pect Your Community” event where they invit-

the community every day, he wanted high school ambassadors in the

ed The Three Doctors to share inspiring personal stories with the

communities that we serve to be

Kalamazoo community before

role models. It’s been really great

opening up the floor to ques-

to watch the program from its in-

tions from the audience.

ception to now, and to see kids

During Jeter’s playing career,

that have gone off to college, or

the high demands of a rigorous

graduated from college or gradu-

traveling schedule kept him

ate school.”

busy throughout the baseball

The goal of Jeter’s Leaders is

season. Still, it was important

to help develop the leadership

to him to be hands on with the

skills and capabilities of its par-

foundation and show kids that

ticipants, and to encourage ac-

you don’t have to be a profes-

ademic excellence while instill-

sional athlete or entertainer to

ing the power of social change

make a difference.

at the individual level. Students who complete the program move

“Derek works hard and he’s on this huge platform, but it’s al-

on to college with the necessary skills to be successful. The pro-

ways still important to give back,” Sharlee said. “One of the big-

gram boasts a 100-percent graduation rate over its past nine years.

gest things that we try to instill in our kids who are in the program

“One particular huge success story for us is the graduate from

is you don’t have to be playing professional baseball or be a ce-

our first class of Jeter’s Leaders — she came in the program in ’97

lebrity to give back. There’s so many ways: You can be mentors,

and is now the director of our New York program,” Sharlee said.

you can give your time, you can volunteer and revamp a school.

“For me to be able to hire graduates from the program as full-time

Instilling that early on makes them feel so powerful. That’s what

staff is really rewarding. It’s great to see them benefit, go off to

we’ve been able to do with our program.”

school, and come back and want to help.”
With Jeter’s Leaders programs in New York City and Kalamazoo,
Michigan, where Derek and Sharlee grew up, each participant has

Jeter used his off-seasons to aid the foundation, including hosting an annual golf tournament where fellow athletes and celebrities
would come out to donate their time to raise awareness and funds.

a different path that lead them to the foundation. Leaders attend

“The cool thing about what he was able to accomplish with his

different schools and live in different parts of the city and work on

career is being able to consistently know that it’s important for him

individual community projects as well as their group work with the

to be a role model, both on and off the field,” Sharlee said. “He’s

program. In addition to being mature beyond their years, the unique

been that way and he’s remained that way.”

life experiences of the leaders help to diversify the program.
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Although Jeter’s baseball career and athletic success helped to

create a platform for the foundation to thrive, Turn 2 was created

whether or not this was going to remain post-baseball career. It’s

because of who Jeter is away from the field. Sharlee is confident that

something we plan on having as many years as we can continue to

she and her brother would have found ways to fulfill the teachings of

fund. It’s a priority, and it’s going to remain in the family. We’re here

their parents and give back with or without Derek’s baseball career.

to stay as long as everyone will have us and keep supporting us.

“This is not something he just wanted to have while he was
playing baseball,” Sharlee said. “There was never a question as to

“This is a Derek’s legacy,” Sharlee continued. “This is him wanting to continue to give back.”

ABOVE: JETER’S LEADERS 2014 COMMUNITY SERVICE PROJECT IN KALAMAZOO, MICHIGAN. OPPOSITE PAGE, (FROM LEFT): SHARLEE, DEREK, DOROTHY AND CHARLES JETER.

PHOTOS: EILEEN BARROSO
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Goldman Sachs is proud to support the
2015 Derek Jeter Celebrity Invitational

© 2015 Goldman Sachs. All rights reserved.
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Slots with
style.

A stunning casino complete with unique
architectural elements brings a higher
level of style to our slots.
Aria.com

Live the M life at this MGM Resorts International® destination.
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EXPERIENCE ARIA

N

O CITY IN THE WORLD IS LIKE LAS VEGAS and within

low lighting and dramatic shadows set the stage for an alluring and

this non-stop city of lights, entertainment and excitement

mysterious experience.

is ARIA Resort & Casino, a cutting-edge, destination re-

After a day of golfing at Shadow Creek, one of the most exclusive

sort in the center of it all. ARIA has earned its place

courses in the country, the ever-popular steak may be the perfect

among the finest hotels in the country having received

ending to a special day and ARIA features the finest, Jean Georges

the highly coveted AAA Five Diamond Award in its first year and

Steakhouse. Michelin three-star, James Beard Award-winning chef

maintaining that level of excellence ever since. Soon after, the

Jean-Georges Vongerichten pushes the boundaries of traditional

spectacular ARIA Sky Suites were recognized with both the AAA

steakhouse expectations with his decidedly contemporary rewrite.

Five Diamond and Forbes Travel Guide Five-

The highest-quality meats and seafood from

Star Awards, also distinguishing it among the

around the world are cooked to perfection with

country’s premier luxury hotels. With these

flavor-releasing techniques, then receive a sig-

honors, ARIA boasts two award-winning hotels

nature Vongerichten jolt via unexpected sauces

with distinct experiences all under one roof.

and side dishes.

For foodies everywhere, ARIA serves up

Pizza and beer anyone? That has been taken

an impressive culinary line up from a col-

to a new level where James Beard Award-win-

lection of the world’s most-renowned chefs

ning chef Shawn McClain debuted his first

and restaurateurs including Michael Mina,

casual concept, FIVE50 Pizza Bar, located next

Jean-Georges Vongerichten, Masa Takayama,

to the action of the Race & Sports Book. The

Shawn McClain and Julian Serrano.

restaurant, featuring built in wood-fired ovens,

The January opening of James Beard

a high-energy bar and a walk-up slice counter

Award-winning chef Michael Mina’s BARDOT

for guests on the go, also offers small plates,

Brasserie is the most recent enticing offering

“AWARD-WINNING CHEF

handmade pastas, an artisanal charcuterie

to provide guests a reason to visit again and

JEAN-GEORGES

selection, decadent desserts and an impressive

again. The new restaurant pays homage to the

VONGERICHTEN’S SIGNATURE

Paris café culture with a menu featuring tra-

TOMATO SALAD.”

ditional brasserie fare including foie gras en

beer selection.
Not sure what you are in the mood for? The
ARIA Buffet may be the answer. Enjoy exploring

croute and steak frites. The restaurant’s centerpiece is a 360-de-

all the areas of the feast for the senses including everything from

gree accessible bar with a cocktail program that provides twists on

Asian, Italian, Mediterranean and Latin to Tandoori, Carvery, Salad

the classics and a wine program that focuses on the regions of

Bar and Sweets. Traditional buffet favorites, such as unlimited crab

Burgundy, Bordeaux, the Rhone, Alsace and the Loire. The design,

legs and grilled prime meats carved to guests’ specifications, are

ABOVE: JEAN GEORGES STEAKHOUSE TOMATO SALAD. OPPOSITE PAGE, CLOCKWISE FROM TOP LEFT: THE UNPARALLELED ARIA RESORT & CASINO;
MICHAEL MINA’S BARDOT BRASSERIE, THE MOST RECENT DINING OPTION AT ARIA; THE MAJESTIC SHADOW CREEK LAS VEGAS; SKY VILLA.
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enhanced with offerings such as the fish market station, displaying

this reputation through awe-inspiring productions and a variety of

a selection of fresh fish and shellfish with skilled chefs cooking the

shows that provide something for everyone. Zarkana™ by Cirque

day’s catch right before guests’ eyes.

du Soleil® is no exception. This permanent production is a quint-

Look beyond all of this diverse and extremely tasty dining

essential Cirque du Soleil spectacular featuring an international

and you’ll discover the impressive cocktail and wine programs through-

cast of 70 world-class acrobats, aerialists, jugglers, high wire and

out the resort. At Sage, ARIA’s mixologist Craig Schoettler has elevated

trapeze artists performing acts that can’t be seen anywhere else

the beverage offerings to mirror Chef Shawn McClain’s commitment

in Las Vegas.

to seasonality by incorporating the use of fresh fruit purees and home-

Life is about balance so an optimal way to complement an

made bitters into cocktails. He also has collected an extensive list of

exhilarating time in Las Vegas is to relax and be pampered. The

brown spirits that focuses on rare

Spa at ARIA is a peaceful haven

bourbons and scotches. To round

to do just that. Upon entering,

out the choices, Sage’s Master

guests are welcomed by a tran-

Sommelier Nick Hetzel and ARIA’s

quil stone and water garden.

Director of Wine Kim Wood have put

Within the 80,000-square-foot

together a well-curated wine list.

spa complex, guests then dis-

With the ongoing interest in

cover meditation and relaxation

craft beer, ARIA expanded its

rooms, eucalyptus steam rooms,

award-winning food and beverage

redwood saunas, a full-service

program with Cabaletta, a Saison

salon and three private spa suites.

Golden Ale brewed exclusively for

ARIA went beyond the tradi-

ARIA by Stillwater Artisanal Ales.

tional and also incorporated un-

Cabaletta’s light and crisp body
is comprised of pilsner malt and

“ARIA WENT BEYOND THE TRADITIONAL AND ALSO

wheat, accented with herbal and

INCORPORATED UNEXPECTED SPA AREAS.”

expected spa areas. Resembling
a Japanese open-air hot bath
(rotenburo), guests can enjoy the

grassy German hops, resulting in a rich color and earthy aroma. It

outdoors and Las Vegas’ first co-ed balcony with an infinity-edge

offers a sophisticated yet approachable beverage option that can be

pool. A unique Shio Salt Room features a wall of illuminated salt

appreciated by craft aficionados as well as the casual beer drinker.

bricks that encourage the healing of skin irritations and upper

ARIA’s personal brew is available on tap throughout the resort’s restau-

respiratory problems. A second relaxation room is the first in the

rants, bars and lounges including the new ALIBI Cocktail Lounge.

country to offer Japanese Ganbanyoku Stone Beds. In addition to

Open 24 hours, ALIBI is a sophisticated alternative to the bustling Las

soothing muscles, the treatment helps improve blood circulation,

Vegas nightlife scene.

increase metabolism and eliminate toxins from the body.

From bars and lounges to spectacular restaurants, there’s a

With so much to see and experience at ARIA, the diverse

place for everyone to catch up with old friends, make new ones

options allow guests to design the ideal trip filled with just the

and celebrate good times.

right amount of energy, excitement, indulgence, pampering and

Las Vegas, known as the City of Entertainment, has earned

relaxation one can handle.

ABOVE: THE SHIO SALT ROOM AT THE SPA. OPPOSITE PAGE, CLOCKWISE FROM TOP: JEAN GEORGES STEAKHOUSE;
THE THERAPY POOL AT THE SPA; CIRQUE DU SOLEIL’S ZARKANA; A PRIVATE SPA SUITE.
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Merger and Acquisition Support
Providing Industry Leadership Through Advisory Support

Insight that makes a difference
Strategy Development - An independent perspective to assist with
analysis “pre” and “post” transaction. Strategy development, roadmap
creation, and synergy identification are all core to our ability to assist
any company with their transaction.
Relationship Management - With 40+ years of experience supporting,
identify, and executing mergers, nothing is surprising. That helps us
guide you through those pitfalls and challenges. A wide range of
experience, accumulated over time, provides for a level of competency
to clients (and their clients). With our support, clients know they are
achieving and sustaining the correct results for their business within
the market place. Communication is key!
Management Support - Whether you are facing a gap in skills to take
you to the next level or needing a seasoned professional to lead you
through a temporary project, the ability to bring the right skills at the
right time are available to help you fill the gap.

40 Years combined
industry experience
The principal’s at M&A have a
combined 40+ years of industry
experience. Our unique
perspective builds off of both
sides of the table: Buy and Sell.
Combining that with our real
world operations skills and
synergy identification abilities is
what enables our value creation
model.

Value Creation – Assistance in recognizing, realizing or monetizing
what you have worked so hard to create. Perspective is everything and
most times a different point of view can quickly identify hidden value in
your target-operating model.

Mark Tuchmann Ι Strategic Advisor Ι 203-887-8704 Ι Mtuchmann@marktuchmann.com
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STEINER SPORTS IS PROUD TO
BE AN OFFICIAL PARTNER WITH
DEREK JETER AND A SUPPORTER
OF THE TURN 2 FOUNDATION
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OCTOBER 14, 2015
CIPRIANI WALL STREET | NEW YORK CITY

For more information or sponsorship,
contact Turn 2 Events at
212.475.2978 or via email at
events@turn2foundation.org.

Since its launch in 1996, the Turn 2 Foundation has awarded
more than $20 million to create and support signature programs
and activities that motivate young people to turn away from
drugs and alcohol and “TURN 2” healthy lifestyles. Through
these ventures, the Foundation strives to create outlets that
promote academic excellence, leadership development and
positive behavior. These programs all share the same goal of
helping today’s youth become the leaders of tomorrow.
For more information, contact Turn 2 Events at 212.475.2978 or
via email at events@turn2foundation.org.

215 Park Avenue South | Suite 1905
New York, New York 10003
www.turn2foundation.org

